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INC Projects

• Society of the Query
• Urban Screens
• CPOV: Wikipedia Research
• Winter Camp 09
• Video Vortex
• MyCreativity
• New Network Theory
• Databodies
• Distributed Aesthetics
• The Art and Politics of Netporn
• Incommunicado
• A Decade of Webdesign
• New Media in the Netherlands



       From a perspective of new media research Europe allocated 
too much of its resources into the digitization of its cultural 
heritage, leaving the debate over the architecture of the network 
society to hyped-up IT gurus and business management 
evangelists. Once again, the future was located in the past. Now 
that the 1.5 billion Internet users worldwide are preoccupied with 
social networking and other Web 2.0 activities, digital content is 
proclaimed dead and "free”.
The question central in my work has always been how Europe 
can be liberated from its preoccupation with the archive in order 
to mobilize its creative energies towards a 'future culture' that is 
both critical and innovative. How can we develop an intellectual 
environment that is capable to shape things to come that is not 
condemned to writing academic histories? In our work at the 
Institute of Network Cultures we highlight actual interventions in 
emerging fields such as the culture of search (beyond Google), 
critical Wikipedia research and the artistic use of online video, 
proving that a critical techno culture is alive and well.





























https://we.riseup.net/crabgrass/about



http://www.digiactive.org/





http://my.barackobama.com



www.avaaz.org









http://www.slideshare.net/alternativechannel/amnesty-international-facebook-campaign 

http://www.slideshare.net/alternativechannel/amnesty-international-facebook-campaign


Web 2.0 Strategy

Rather than all migrating to Twitter and 
YouTube for marketing purposes, let’s 
make our materials:

• Searchable

• Findable

• Tagable
• Shareable (cc-licence, .ogg)
• And maybe even mashable (open API)

 



Website 2.0
Transformation from archive to flow
• Shift to realtime from static portal pages
• Mixing synchronous and asynchronous communication 
• Sites are ‘fresh’ & ‘now’, everything becomes ‘news’

• Search functionality gains further importance

Examples:
• Twitter (Advanced) Search
• GoogleWave

• River 2 from Dave Winer (RSS inventor)
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